What to study:
1. What is marketing and what are the functions of marketing
2. Four P’s of marketing
3. What is utility and the four types of utility

4. Terms:

a. Market segment

b. Market segmentation

c. Marketing mix

d. Marketing plan

e. Merchant middlemen (resells goods)

f. Product life cycle

g. Target market

h. Warehouse groups
i. Promotional campaign

j. Advertising agency
5. Distinguish between intensive, selective, and exclusive distribution 
6. Distinguish between direct and indirect distribution

7. Distinguish between convenience, shopping, and specialty goods and how are they typical distributed (intensive, selective, or exclusive)
8. The four stages of the product life cycle and what happens in each

9. Channels of distribution 
a. producer to wholesaler to retailer
b. producer to wholesaler to industrial user

c. producer to retailer to consumer

d. producer  to consumer
10. Pricing strategies

11. Discounts
12. Advantages/disadvantages of various types of advertisements

13. Distinguish between brand and institutional advertising
14. Promotional mix
